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THE INFLUENCE OF MUSIC AND LIGHTING ON CONSUMER 
BEHAVIOR WHICH ARE MODERATED BY EMOTIONS  
AT CHARLES & KEITH GALAXY MALL SURABAYA 
 
 
Email: Yanuar_11@ymail.com 
 
Abstract 
Retail corporation come out one by one and make the competition 
very high. Retail business which is looked as product and service supplier at 
beginning have changed its function and be looked at recreation spot an d 
socialize. The retail businesspersons try to give service, promotion, 
discount, and others to attract consumer. This research have a purpose to 
know the influence of music, lighting, toward consumen behavior through 
emotion in Charles & Keith Galaxy Mall Surabaya. This research use 
Structural Equation Modeling (SEM) method. Sample taking in this 
research use purposive sampling. Amount of sample in this research are one 
hundred (100) respondences. Characteristic of the samples is the people 
who have visited and have ever buy product at Charles & Keith Surabaya. 
The results of the study showed that H1: It has been proven that 
music affecting emotion, H2: Music hasn’t been proven affecting Consumer 
Behavior that be moderated by Emotion, H3: Lighting has been proven 
affecting Emotion, H4: Lighting has been proven affecting Consumer 
Behavior that be moderated by Emotion, H5: Emotion has been proven 
affecting Consumer Behavior. 
Keywords : Music, Lighting, Emotion, Consumer Behavior 
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PENGARUH MUSIK DAN PENCAHAYAAN TERHADAP 
PERILAKU KONSUMEN YANG DIMODERASI EMOSI PADA 
CHARLES & KEITH GALAXY MALL SURABAYA 
 
 
Abstrak 
Perusahaan ritel yang mulai bermunculan begitu banyak dan 
membuat persaingan antar peritel sangat tinggi. Bisnis ritel yang semula 
dipandang sebagai penyedia barang dan jasa, telah bergeser fungsinya dan 
dianggap sebagai tempat rekreasi dan bermasyarkat. Para pebisnis ritel 
mencoba memberikan pelayanan, promosi, diskon dan lain-lain untuk dapat 
menarik konsumen. Penelitian yang dilakukan bertujuan untuk mengetahui 
pengaruh musik, pencahayaan, terhadap perilaku konsumen melalui emosi 
di Charles & Keith Galaxy Mall Surabaya. Penelitian ini menggunakan 
metode Structural Equation Modeling (SEM). Teknik pengambilan sampel 
dalam penelitian ini mengunakan sampling purposive. Sampel yang 
digunakan penelitian ini sebesar 100 responden. Karakteristik sampel yaitu 
masyarakat yang pernah berkunjung dan membeli produk Charles & Keith 
Surabaya. 
Hasil dari penelitian menunjukan bahwa H1: Musik terbukti 
mempengaruhi Emosi, H2: Musik tidak terbukti mempengaruhi Perilaku 
Konsumen yang dimoderasi oleh Emosi, H3:Pencahyayaan terbukti 
berpengaruh terhadap Emosi, H4: Pencahayaan terbukti berpengaruh 
terhadap Perilaku Konsumen yang dimoderasi oleh Emosi, H5: Emosi 
terbukti berpengaruh terhadap Peilaku Konsumen 
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